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ABSTRAK 
 
ANALISIS PENGARUH BRAND COMMUNITY TERHADAP BRAND LOYALTY PADA 
KOMUNITAS KAWASAKI  NINJA 250 SOLO 
 
Oleh: 
Jimmy Kunadi   
F1214044 
 
Penelitian ini  dilakukan memiliki tujuan untuk menguji : 1) Pengaruh brand image 
terhadap brand loyalty, 2) Pengaruh Legitimacy terhadap brand loyalty, 3) Pengaruh Rituals 
and Tradition terhadap brand loyalty, 4) Pengaruh integrating and retaining members 
terhadap brand loyalty. Penelitian ini dilakukan pada komunitas Kawasaki Ninja 250 di 
wilayah Surakarta, diambil dengan metode purposive sampling. Penelitian ini mengambil 
jumlah responden sebanyak 79 orang. Teknik pengujian  data  menggunakan regresi linier 
berganda dengan  bantuan program SPSS 18.  
Hasil dari penelitian ini didapatkan hasil antara lain 1) brand image berpengaruh 
positif dan signifikan terhadap brand loyalty 2) Legitimacy berpengaruh positif dan signifikan 
terhadap terhadap brand loyalty 3) Rituals and Tradition berpengaruh positif dan signifikan 
terhadap brand loyalty 4) integrating and retaining members berpengaruh positif dan 
signifikan terhadap brand loyalty. 
Keterbatasan dalam penelitian ini adalah kesulitan dalam mengumpulkan data primer 
hal ini dikarenakan responden yang berasal dari tingkat pendidikan, usia dan karakter yang 
bergam sehingga proses dalam pengumpulan data membutuhkan waktu yang lama dan 
berulang ulang. 
   
Kata kunci: brand community, brand image, legitimacy, rituals and tradition, integrating 
and retaining members, brand loyalty 
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ABSTRACT 
 
ANALYSIS OF THE INFLUENCE OF THE BRAND COMMUNITY OF BRAND LOYALTY ON  
 
KAWASAKI NINJA 250 SOLO COMMUNITY 
 
By: 
Jimmy Kunadi 
F1214044 
 
This research was done for a purpose to test : 1) the influence of the brand image of 
brand loyalty, 2) the influence of the legitimacy of brand loyalty, 3) the influence of the rituals 
and Tradition of brand loyalty, 4) the influence of integrating and retaining members of brand 
loyalty. This research done on the community kawasaki ninja 250 in Surakarta, taken by the 
method of non probability sampling and sampling judgmental. This research took the number 
of respondents in 79 people. Data testing techniques using double linier regression with the 
help of the program SPSS 18. 
The results of this research obtained the results among others 1) brand image have 
positive and significant impact on the brand loyalty 2) Legitimacy have positive and 
significant against the brand loyalty 3) Rituals and Tradition have positive and significant 
impact on the brand loyalty 4) integrating and retaining members have positive and 
significant impact on the brand loyalty. 
The limitations in this research is the difficulty in collecting primary data this is due to 
the respondents who comes from the level of education, age and character that bergam so 
that the process in data collection requires a long time and repeatedly reset. 
 
Keywords: brand community, brand image, legitimacy, rituals and tradition, integrating 
and retaining members, brand loyalty 
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